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http://www.generationsatwork.com/articles/millenials.htm  Claire 

Raines Associates Managing Millennials 2002

ñTheyôre variously called the Internet Generation, 

Echo Boomers, the Boomlet, Nexters, Generation 

Y, the Nintendo Generation, the Digital Generation, 

and, in Canada, the Sunshine Generation. But 

several thousand of them sent suggestions about 

what they want to be called to Peter Jennings at 

abcnews.com, and ñMillennialsò was the clear 

winner.ò
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*Experts differ on end or beginning date of generation : 1974-1981

Generations Birth Years Ages in 2006

GI Generation 1901 - 1924 81 -

Silent Generation  1925 - 1945 61 - 80

Baby Boomers 1946 - 1964 42 ï60

Generation X 1965 - 1978* 28 - 42

Millennials 1979*- 1994 12 - 27 
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Todayôs main question:

Are Millennials different from prior generations 

at the same age?

Future question:

Will these differences become part of the 

Millennial lifelong culture?
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MILLENNIAL PANELS

I have interviewed over 35 Millennial Panels, 

each made up of 8 to 14 members from local 

colleges and universities in: California, 

Colorado, Connecticut, Florida, Kansas, 

Louisiana, Massachusetts, Minnesota, 

Nebraska, New Jersey, New Mexico, Ohio, 

Pennsylvania, and Wisconsin.
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Andrew S. Grove Only the Paranoid Survive; How to Exploit the Crisis

Points That Challenge Every Company and Career. Doubleday, New

York 1996

ñ..let me just say that an inflection point is a time 

in the life of the business when its fundamentals 

are about to change.òp. 30

The Millennials are that inflection point.
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Abram, Stephen and Judy Luther. ñBorn with the Chipò Library 

Journal. New York: May 1, 2004. Vol. 129, Iss. 8; p. 34 (4 pages) 
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Williamson, Christopher.  The war of the ages; Planning 68.7 (2002): 

4-9

ñThe baby boomers generally had children later 

and in smaller numbers than their prewar 

generation parents. But when they did start 

reproducing, from about 1970 to 1995, they did so 

with a vengeance. The result: the growth in the 

under-18 population that's already reverberating 

in classrooms today.òp. 4 

Huge Generation



Creating WOW! Services for Millennials
sweeney@njit.edu              Richard Sweeney 973-596-3208

Baker, Debra. ñMove Over Baby Boomers.ò ABA Journal, 85 (1999): 

22

Number of children under 18:

1966 69.9 million

1976 65.1 million

1986 62.8 million

1998 71.4 million
p. 22 

Huge Generation
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U.S. Births in Thousands
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Baker, Debra. ñMove Over Baby Boomers.ò ABA Journal, 85 (1999): 

22

ñAbout a fifth of these echo boom children are the 

offspring of immigrants who arrived in the U.S. 

during the 1980s and who often had relatively 

large families. The ethnic profile created by these 

immigrant children is far different from the white 

and black 1950s and 1960s.ò
p. 22 

Williamson, Christopher.  The war of the ages; Planning 68.7 (2002): 

4-9

Diverse
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McHale, Tom. ñPortrait of a Digital Nativeò Technology & Learning, 

26.2 (2005) 33-34

ñ.. A recent Kaiser Family Foundation report, 

"Generation M: Media in the Lives of 8- to 18-Year-

Olds," found that students who use media the 

most also spend more time with family, friends, 

and other activities. That may explain the need to 

do many things at once.òp. 33 

Media Addicts; Multitaskers
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Henry J Kaiser Family Foundation Study, Victoria Rideout, Donald F. 

Roberts and Ulla G. Foehr.  Generation M: Media in the lives of 8-18 

year-olds. (2005) http://www.kff.org/entmedia/entmedia030905pkg.cfm

ñContrary to most expectations, it does not 

appear that spending time with media takes away 

from the time children spend in other pursuits; in 

fact, it seems that those young people who spend 

the most time using media are also those whose 

lives are the most full with family, friends, sports, 

and other interests.ò
p. 14 

Media Consumers; Multitaskers
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Greene, Kelly. ñBye-Bye Boomers?ò. Wall Street Journal - Eastern 

Edition, 246.57 20 Sep. 2005: B1-B6 

ñTo be sure, some fields are poised to lose large 

portions of their work forces because they have 

attracted fewer young people in recent years.ò
p. B1 

Generational Clash


