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Process Technology Open HouseProcess Technology Open House

Open house called Open house called ““TECH TECH 
EXPOEXPO”” for marketing for marketing 
purposes.purposes.
5 High Schools attended5 High Schools attended
100 high school students100 high school students
25 Instructors/counselors25 Instructors/counselors
7 Companies present7 Companies present



Recruitment DescriptionRecruitment Description

Posters and Post Cards mailed or hand delivered Posters and Post Cards mailed or hand delivered 
to 20 area high schools in the service area.to 20 area high schools in the service area.
Emails sent to Chemistry and Science instructors Emails sent to Chemistry and Science instructors 
reminding them of the event.reminding them of the event.
Kilgore College representatives visited high Kilgore College representatives visited high 
school classes 2 weeks before the Open Houseschool classes 2 weeks before the Open House
Bulk emails sent to Home Schools to encourage Bulk emails sent to Home Schools to encourage 
participationparticipation
Articles placed in the local newspapers on the Articles placed in the local newspapers on the 
day before the open house.day before the open house.



Industrial RepresentativesIndustrial Representatives

CenterPointCenterPoint EnergyEnergy
Eastman ChemicalEastman Chemical
Enbridge Inc.Enbridge Inc.
GMRCGMRC
METCOMETCO
Kinder MorganKinder Morgan
ChevronChevron



Donations/Give Away ItemsDonations/Give Away Items

Sunglass casesSunglass cases
Catalogs/Program BrochuresCatalogs/Program Brochures
Key ChainsKey Chains
Slinky toysSlinky toys
Plastic Carrying bagsPlastic Carrying bags
$25 gift certificates from Wal$25 gift certificates from Wal--MartMart
PensPens
Cold drinksCold drinks
FoodFood



What Worked WellWhat Worked Well

Utilized stickers to verify Utilized stickers to verify 
participationparticipation
Exposure to industry Exposure to industry 
representativesrepresentatives
Stressed the importance Stressed the importance 
of scienceof science
““HandsHands--onon””
demonstrationsdemonstrations
$25 gift certificates$25 gift certificates
Continuous loop power Continuous loop power 
point presentationspoint presentations

(Continued next page)(Continued next page)



What Worked WellWhat Worked Well
(Continued)(Continued)

Several companies brought salary information Several companies brought salary information 
which was highly motivating to students and which was highly motivating to students and 
parentsparents
The recruitment department of Kilgore College The recruitment department of Kilgore College 
worked tirelessly to help direct students, worked tirelessly to help direct students, 
describe admissions procedures, and contact describe admissions procedures, and contact 
schools personally to remind them of the event.  schools personally to remind them of the event.  
They also sent reminders to many schools.They also sent reminders to many schools.
Some instructors contacted key persons they Some instructors contacted key persons they 
knew in high schools about the eventknew in high schools about the event



Lessons LearnedLessons Learned

More time and effort spent More time and effort spent 
on marketing the open on marketing the open 
house.house.
Help cover transportation Help cover transportation 
cost of studentscost of students
Move the open house to Move the open house to 
earlier in the school yearearlier in the school year
Need to split students into Need to split students into 
smaller groupssmaller groups
Length of the open house Length of the open house 
was too longwas too long



Ideas for the FutureIdeas for the Future

We could add small prizes for the instructor or We could add small prizes for the instructor or 
school representatives who bring the most school representatives who bring the most 
studentsstudents
We needed more photos for newspaper reports We needed more photos for newspaper reports 
before and after the eventbefore and after the event
Include more technical programs such as Include more technical programs such as 
automotive, auto body, welding, etc to enhance automotive, auto body, welding, etc to enhance 
attendanceattendance
We targeted chemistry and physics students this We targeted chemistry and physics students this 
time but we could broaden a bit to get a larger time but we could broaden a bit to get a larger 
audienceaudience


